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KONGSBERG and DNV GL team up for
maritime digitalization

Oslo, June 4, 2019 – DNV GL and KONGSBERG have signed a memorandum of
understanding with the ambition to help bring about digitalization of the
maritime industry and greatly enhance customer benefit and ease.

In the maritime industry, digitalization and the use of data will have a huge
impact. There are a great number of providers offering digital solutions to the
maritime industry, and ship owners would benefit from data infrastructure
standardization and access to business ecosystems connecting all relevant
digital solutions or services. KONGSBERG and DNV GL have decades of



knowledge, competence and technology in the maritime sector, and are now
joining forces to offer shipping customers digital solutions which will
optimize performance and allowing them to have more secure and
sustainable operations.

“KONGSBERG’s Kognifai and DNV GL’s Veracity will, combined, give
customers access to platform capabilities and an ecosystem of value
enhancing services. This partnership will significantly enhance our customers’
opportunities for digitalization. Together we have 350 years of experience,
we have deep domain knowledge, and with this partnership we will enhance
customer value,” says Geir Håøy, President and CEO of KONGSBERG.

KONGSBERG and DNV GL have developed complementary digital solutions
through Kognifai and Veracity. Kognifai is tailor made for industrial
digitalization with a particular focus on maritime industry. DNV GL’s Veracity
is a market leading platform for digital assurance and class solutions.
Bridging the two solutions will strengthen the quality of both infrastructures
and enhance the number of value-adding solutions and services for
customers while they stay in control of their data.

“In DNV GL we will develop our class services and other technical assurance
services through increased collection and processing of the digital
information being made available. Transparency and collaboration on the
data value chain is a big challenge. The fear of losing competitive advantage
through sharing of insights offered by data keeps the data in silos. But
sharing should be encouraged and this is part of the intention behind secure,
well governed platforms like Veracity and Kognifai and the reason for
collaborating to support the digital transformation of the maritime industry,”
says Remi Eriksen, Group President and CEO, DNV GL.

The DNV GL and KONGSBERG partnership was announced the same week as
KONGSBERG launched their new data infrastructure solution for vessels,
Vessel Insight. Vessel Insight is a cost-efficient subscription-based service
which enables customers to cost efficiently capture and aggregate quality
data from their assets, and securely transfer them to the cloud.

Read more about Vessel Insight here. 

Note for editors:

https://www.kongsberg.com/digital/news-and-media/news-archive/2019/kongsberg-launch-vessel-insight/


Vessel Insight will be formally launched at an event on KONGSBERG’s Nor-
Shipping 2019 stand (C03-14) at 2pm on Tuesday 4th June. Members of the
press are invited to attend the event. Geir Håøy, Egil Haugsdal and Hege
Skryseth will be available for interview immediately following the
event. Contact s.trewern@saltwater-stone.com to request an interview.

Vessel Insight

Vessel Insight is delivered as a turnkey subscription-based solution including
edge hardware, ship-to-cloud data infrastructure, rich set of tools and APIs
and a user-friendly interface which together deliver instant operational
insight.

Vessel Insight gives access to the Kognifai Maritime Ecosystem with a range
of value enhancing applications developed by KONGSBERG and third party
providers.

Inherently secure, Vessel Insight ensures confidentiality, integrity and
availability of systems with a multi-layered ‘Defense in Depth’ approach, from
encrypted data transfer via the Kongsberg Global Secure Network to 24/7
monitoring and a Secure Software Development Lifecycle.

For further information, please contact:

KONGSBERG

Ronny Lie, Group Vice President and Chief Communication Office

Tel: +47 322 84 664

Email: ronny.lie@kog.kongsberg.com
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Kongsberg Digital

Mathilde Vik Magnussen, VP Communications & Marketing

Tel: +47 456 78 255

Email: mathilde.magnussen@kdi.kongsberg.com

DNV GL

Ulrike Haugen, Chief Communication Officer

Tel: +47 40924389

Email: Ulrike.Haugen@dnvgl.com

DNV GL Digital Solutions

Magnus Hodne

Tel: +47 47451807

Email: magnus.hodne@dnvgl.com

About KONGSBERG

KONGSBERG (OSE-ticker: KOG) is an international, knowledge-based group
delivering high technology systems and solutions to clients within the oil and gas
industry, merchant marine, subsea, defence, aerospace and space. KONGSBERG
has close to 11,000 employees located in 40 countries.
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For more information see Kongsberg.com.

Follow us on Twitter: @kongsbergasa.

About DNV GL

DNV GL is a global quality assurance and risk management company. Driven by
our purpose of safeguarding life, property and the environment, we enable our
customers to advance the safety and sustainability of their business. Operating in
more than 100 countries, our 12,000 professionals are dedicated to helping
customers in the maritime, oil & gas, power and renewables and other industries
to make the world safer, smarter and greener.


